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About the London Review of Books

The London Review of Books is the largest cultural, political and literary 
magazine in Europe and has an unparalleled international reputation for 
long form literary journalism. Published every two weeks, each issue  
contains unique contributions by the world’s leading thinkers, scholars 
and writers on a range of subjects such as history, politics, philosophy, 
art, poetry, biography, film and more. The LRB doesn’t just review books - 
it uses recently published books for wide-ranging discussions and  
analysis. The result is a collection of original, independent and  
self-sufficient essays.

‘What a great paper. It has more to say about the modern 
world than any publication I know. Nobody awake would 
want to be without it.’
ALEX GARLAND

‘There is barely an edition of the London Review of Books 
which is not picked bare by the vultures of the mainstream 
press, desperate to fill their pages with articles they probably 
wouldn’t commission themselves.’
GUARDIAN



The Print Magazine
Published every two weeks, each issue contains unique 
contributions by the world’s leading thinkers, scholars 
and writers on a range of subjects such as history, politics, 
philosophy, art, poetry, biography, opinion pieces, film and 
more. The LRB doesn’t just review books - it uses recently 
published books as a catalyst to interrogate and analyze 
world culture. The end point is a collection of independent,  
originally-crafted essays.
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Screen Views

Source: Monthly Sessions for August 2020

23,259
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The App
Packed with exciting features, great design and enhanced 
readability, advertising in the LRB app means you can reach 
subscribers wherever they go. The app is available as a bolt 
on for print bookings or standalone campaigns.

iOS 
68.6%

Android
31.4%

Sessions by Operating System

143,443
Newsletter Subscribers

Newsletters
The London Review of Books provides newsletter subscribers  
with an editorially curated newsletter every two weeks.  
The newsletter alerts readers to the posting of the latest issue,  
digital-only content, audio/video exclusives, blog posts,  
events listings and more.

Average Monthly Unique Open Rate –  24.4%
Average Monthly Unique Click Through Rate – 14.6%
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Enthusiastic Book Buyers
In 12 months our UK readers will buy on average 29 books 
our US readers will buy 37 books (the average UK consumer buys 6 books a year)

Engagement with Advertising
76% of the readers agree that advertising in the LRB has introduced them to 
books that they were not aware of before
67% of the UK readers and 77% of the US readers agree that advertising in the 
LRB is relevant to their interests and needs

Highly Educated
91% hold a degree 
60% of those who hold a degree also hold a Masters, PhD or equivalent

Influential
70% hold senior positions in their workplace
23% work at universities

Opinion Forming 
37% have had their work published in the last two years

Culturally Active
64% visit the cinema at least every three months
66% visit a museum at least every three months
61% visit a public art gallery/exhibition at least every three months 
45% visit the theatre for drama or a play at least every three months 
33% visit a classical music concert at least every three months 

Age
32% are 65+
24% are 55-64
29% are 35-54
14% are 35 and under
Average age is 55

Gender
72% male 
28% female

Dedicated Subscribers
38% have subscribed for 3-10 years
15% have subscribed for 10 years and over
55% of readers would agree they use the LRB to help form their opinions
40% of readers keep their copy for up to 6 months

Readers also Read
66% of our readers also read The New Yorker and The New York Review of Books
28% also read the Atlantic
63% of our readers also read the Guardian (weekday)

Source: Nielsen Book Research, January 2015

54%
Work in Senior or Most Senior Position

Readership Stats

66%
Visit a museum at least every 3 months

61%
Visit a public art gallery/exhibition 
at least every 3 months

91%
Hold a degree with 60% of that  
holding a masters, PhD or equivalent

62%
of UK readers agree that advertising 
in the LRB is useful for widening 
their list of potential books to pur-
chase
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 October, when Trump’s campaign appear
ed certain to sink, it would have seem ed  
the rational thing to jump ship. Priebus set 
the example when he said he would  always 
just ‘go with the flow’. 

Even though Trump cannot be thought 
of as having a genuine popular mandate – 
as Reagan, for instance, did – opportun
ism may well make Republicans fall in line. 
Many will be happy to see taxes for the rich 
cut and the banks deregulated, and will give 
Trump a pass on everything else (trade may 
be the only really difficult point of content
ion). Trump can say that during the camp
aign he broke plenty of rules that grandees 
decreed couldn’t be broken; and nothing 
succeeds like success. If individ ual Repub
licans resist, Trump can always threaten 
 to mobilise the ‘altright’ – and, more im
portant, the ‘real people’ who voted for 
him. 

In any case, Republicans are not the 
most credible defenders of the rules, con
stitutional and unwritten, about how far a 
partisan can go in American politics. It was 
Newt Gingrich who tested the limits when 
in 1995 he shut down the federal govern
ment during his epic confrontation with 
Bill Clinton. This game of brinkmanship 
has been repeated multiple times, most re
cently when Ted Cruz and his colleagues,  
in the fight with Obama over the budget, 
willingly took the risk of the US defaulting. 
The American constitution makes room for 
partisan conflict, but its premise is the 
 desirability of cooperation within and be
tween government branches. Add to this 
some recent history – Bush v. Gore in 2000, 

the lies in the leadup to the Iraq War, and 
the bizarre shenanigans of the FBI – and it’s 
possible to understand why plenty of cit
izens continue to revere the constitution 
while also feeling that the political system 
is ‘broken’. According to some surveys, 40 
per cent of Americans have lost trust in 
their democratic institutions.

But here is another peculiarity of popul
ist politicians. They don’t respect proced
ures; all they care about, or so they say,  
is directly executing what they take to be 
the will of the real people. It is no accident 
that Trump refused to announce in advance 
whether he would recognise the election 
result if Clinton won (70 per cent of Repub
licans agreed that if she won, the election 
must have been rigged). Of course, all pol
iticians think they are right and that their 
opponents are wrong; one of the things 
that distinguishes populists is the idea that 
a loss at the ballot box can’t be their fault, 
but must be caused by the elites scheming 
behind the scenes. If the silent majority 
could actually express itself, the logic goes, 
populists would win every time; they only 
lose when the elites somehow keep the maj
ority silent. The perverse thing is of course 
that in the US there really is voter suppres
sion. But it is Republicans who are respons
ible; they have effectively disenfranchised 
minorities by, for instance, increasing vot
er ID requirements. 

A recent extreme, though not exception
al, instance clearly illustrates the populists’ 
lack of respect for procedure. On 2 Oct
ober  Viktor Orbán held a referendum on 
whether Brussels could settle migrants in 

Hungary without first consulting the Hun
garian parliament. Constitutional lawyers 
have correctly pointed out that settling the 
issue in this way wasn’t possible under Hun
garian law; the fact that the referendum 
 received the blessing of the election com
mission only demonstrated the extent to 
which checks and balances have been weak
ened in Orbán’s regime. The refer endum 
turned out to be invalid anyway: 98 per 
 cent  supported the government, but the 
quorum of 50 per cent participation wasn’t 
met. Even though Orbán had been com
pletely in charge of the process (and had 
spent about $40 million on a media camp
aign against Muslims to frighten citi zens 
into turning up at the polls), and couldn’t 
claim that it was rigged by hostile elites, 
 afterwards he simply announced that, for 
the first time, ‘the people’ in Europe had 
had a true opportunity to pronounce on  
the migrant issue. He effectively declar
ed the 3.3 million citizens who had voted 
against the legitimate claims of asylum 
seekers to be the real people, assumed  
that the ‘silent majority’ who had stayed 
 at  home agreed with him, and renewed 
 his crusade against a Brus sels supposedly 
dominated by ‘liberal nihil ists’ who want 
 to  force multiculturalism onto European 
nations. 

Within the EU, Orbán is the pioneer of 
populism in power. Like Trump, he has need
ed mainstream supporters; Angela Merkel 
and other Christian Democrats have been 
covering for him for years. Orbán was the 
only head of government in Europe to en
dorse Trump. On a recent visit to London, 
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he gloated that Trump’s election means a 
return to ‘real democracy’, as opposed to 
the ‘liberal nondemocracy’ the West has 
experienced in the past twenty years (never 
mind that more citizens voted for Clin
ton  than Trump: real democracy is what 
 the populist says it is). Celebrating what he 
called a moment of great intellectual trans
formation, Orbán announced that at last we 
could now ‘return to reality’ and engage in 
‘liberating straight talk’ as opposed to ‘pol
itical correctness’.

Populists aren’t just fantasy politicians; 
what they say and do can be in response to 
real grievances, and can have very real con
sequences. But it is important to appreciate 
that they aren’t just like other politicians, 
with a bit more rabblerousing rhetoric 
thrown in. They define an alternative pol
itical reality in which their monopoly on 
the representation of the ‘real people’ is all 
that matters: in Trump’s case, an altreality 
 under the auspices of the altright. At best, 
populists will waste years for their coun
tries, as Berlusconi did in Italy. In the US, 
this will probably mean a free hand for K 
Street lobbyists and allout crony capital
ism (or, in the case of Trump, maybe cap
italism in one family); continual attempts 
to undermine checks and balances (includ
ing assaults on judges as enemies of the 
people when they rule against what real 
 citizens want; and life being made ex treme
ly difficult for the media); and govern
ment  as a kind of reality TV show with 
 plenty of bread and circuses. And the worst 
case?  Regime change in the United States of 
America. c
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PLAY
Arts & Humanities Festival • 10-21 October 2016

                    www.kcl.ac.uk/ahfest • #ahfest

Events include 

• Radical Opera – Dido & Belinda

•  Alan Bennett & Nicholas Hytner on  
 King George III

•  Women in Gaming workshop

•  Let’s Party? The history, philosophy & politics  
 of ‘having fun’

•  The Art of Noise

•  Brian May & Denis Pellerin on the stereoscope

free festival 
of talks & 

performance
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Voracious science and  
Vulnerable animals

A Primate Scientist’s Ethical Journey
John P. Gluck

“A powerful appeal for human respect and com-
passion for those creatures who have unwillingly 

dedicated their lives to science. Gluck tells a vivid, 
heartrending, personal story of how he became a 

vocal activist for animal protection.” 
—Publishers Weekly  

cloth £19.50

life breaks in
A Mood Almanack
Mary Cappello

With a Portfolio by Rosamond Purcell

“In these captivating essays, which meld memoir, 
philosophical meditations, and reports from 

excursions far, deeply interior, and wide, Cappello 
explores the abstract, amorphous notion of mood.  

. . . An illuminating celebration of  
enveloping moments of being.” 

—Kirkus Reviews, starred review
cloth £20.50

The arT of The blues
A Visual Treasury of Black Music’s  
Golden Age
Bill Dahl
“Art of the Blues provides a fascinating visual docu-
mentation of the music industry as well as insight 
into American culture. It’s difficult to quickly 
flip through this beautiful book because there are 
so many compelling images that deserve a closer 
look.”—Bobby Reed, DownBeat
cloth £24.50

big bosses
A Working Girl’s Memoir of  

Jazz Age America
Althea McDowell Altemus

Edited, Annotated, and with an Afterword  
by Robin F. Bachin

“In her remarkable memoir, originally written un-
der the pseudonym ‘A Private Secretary,’ Altemus 

recounts the wildest indiscretions of her employers 
between 1918 and 1925. . . . Her stories expose the 
challenges for young working women in the 1920s, 

when employers could fire secretaries for being 
married, a mother, or blonde.”—Booklist

Paper £10.50

The greaT derangemenT
Climate Change and the Unthinkable
Amitav Ghosh
“The Great Derangement bristles with trenchant and 
dense ideas, expressed with exemplary lucidity and 
finesse. At a time when the idea of the engagé intel-
lectual is not just unfashionable, but in full-blown 
retreat, here is a book that triumphantly announces 
its return.”—New Statesman  
cloth £15.50

norTe
A Novel

Edmundo Paz Soldán
Translated by Valerie Miles

“Containing elements of popular pulp fiction, 
academic satire, metafiction, and psychological 

realism, Norte is a riveting book that gives a complex 
perspective on the borderlands shared by the United 

States and Mexico.”—Scott Esposito, BOMB
Paper £12.50

a Very Queer family indeed
Sex, Religion, and the Bensons in  
Victorian Britain
Simon Goldhill
“Reveling in late Victorian life writing, Goldhill 
reveals a family of graphomaniacs that wrote and 
rewrote itself, across generations, genders, and 
genres. In dramatic detail, he probes the ‘biograph-
ical urges’ of the Bensons as well as our own desires 
for narrative and narratives of desire. A wonderfully 
queer book indeed!”—Yopie Prins, author of  
Victorian Sappho
cloth £24.50
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The uniVersiTy of chicago Press    www.press.uchicago.edu

looking for The ouTsider
Albert Camus and the Life of a 
Literary Classic
Alice Kaplan
“Kaplan’s history charts the success of 
Camus’s debut novel, which is an astonish-
ing tale. . . . She is particularly brilliant at 
showing the ways in which the novel was 
refracted in reading. L’Étranger has been called 
a ‘colonial allegory, an existential prayer book, 
an indictment of conventional morality, a 
study in alienation, or a Hemingway rewrite of 
Kafka’”—Spectator
cloth £18.00

The 
A Visual Treasury of Black Music’s 
Golden Age
Bill Dahl
“Art of the Blues“Art of the Blues“
mentation of the music industry as well as insight 
into American culture. It’s difficult to quickly 
flip through this beautiful book because there are 
so many compelling images that deserve a closer 
look.”—Bobby Reed, 
cloth £24.50
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The 
Climate Change and the Unthinkable
Amitav Ghosh
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dense ideas, expressed with exemplary lucidity and 
finesse. At a time when the idea of the 
lectual is not just unfashionable, but in full-blown 
retreat, here is a book that triumphantly announces 
its return.”—
c
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Advertiser Testimonials
Arts & Cultural Organisations

‘The BFI have advertised on a regular basis with London  
Review of Books over recent years as we find the publication 
targets our audience perfectly. On top of this, the team are 
incredibly accommodating and easy to work with and always 
provide us with the best positioning in the magazine. We look 
forward to continuing our successful working relationship.’

BRITISH FILM INSTITUTE

‘The British Museum has been working with the London Review 
of Books for many years. The magazine offers access to a fan-
tastic literary audiences for our exhibitions and public events, 
and they are a great partner organisation to work with.’
 
THE BRITISH MUSEUM

‘The London Review of Books is always featured on our  
campaign plan when we want to spread the word about  
productions and events in the Globe Theatre and Sam  
Wanamaker Playhouse. Through targeted advertising and 
print distribution with the LRB, we can be confident we’re 
directly engaging cultural, intelligent audiences who  
appreciate the wide programme of theatrical and  
literary events we offer.’

GLOBE THEATRE

‘London Review of Books provides us with the perfect  
platform to promote our talks and events and allows us to  
engage with an articulate, informed and curious community 
that is eager to contribute to debates around visual literacy 
and culture.’

THE PHOTOGRAPHERS’ GALLERY



Advertiser Testimonials
Academic Presses

‘Harvard University Press advertises with the London Review of 
Books because we know we’ll reach the perfect audience for our 
books—smart, sophisticated, and literate. The LRB gives our 
ads great placement and the staff are always a pleasure to work 
with.’

HARVARD UNIVERSITY PRESS

‘Incisive, wide-ranging, and always provocative, the London 
Review of Books is a staple of our advertising in the UK. Without 
it we would be hard pressed to reach our core audience. I can’t 
recommend it highly enough.’

THE UNIVERSITY OF CHICAGO PRESS

‘Columbia University Press has been advertising in  
London Review of Books for many years. For us, it is a preeminent  
publication in the UK market that opens up access to an  
intellectually engaged, culturally vibrant audience that our 
authors seek. In response to our ads, we receive a consistently 
positive feedback from our UK sales reps, readers, and authors 
themselves, so we plan on advertising with LRB for many more 
years to come!’
 
COLUMBIA UNIVERSITY PRESS

COLUMB I A
UN I V ER S I T Y
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Advertiser Testimonials
Universities & Inserts

Specialising in charity clients it is essential that on the  
media-owner side I have titles like London Review of Books.   
The London Review of Books subscriber volume is substantial, 
being one of the few publications that have seen growth over 
the past few years.

INNER SPACE MEDIA

‘The School of Advanced Study at the University of London  
enjoys a longstanding relationship with the London Review of 
Books that we plan to continue into the foreseeable future.  
We can rely on the LRB to reach sophisticated readers  
interested in keeping up with the latest academic research  
in the humanities. We are often told by those attending one  
of our events that they heard about it first in the LRB’.

SCHOOL OF ADVANCED STUDY AND SENATE HOUSE LIBRARY 

INNER 
SPACE
MEDIA



Our Contributors

Exclusive writing from leading thinkers including Alan Bennett, John Lanchester, Hilary Mantel, Mary Beard,  
Tariq Ali, Michael Wood, Marina Warner, Colm Tóibín, Michael Hofmann and Andrew O’Hagan.
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-Patricia Lockwood
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-Perry Anderson
Vol 41 Issue 03
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Instead of shaking all over, I read 
 the newspapers. I listened to the radio.  
I had my lunch 
-Colm Tóibín
Vol 41 Issue 08

62,597 page views

55,892
The Vice President’s Men  
-Seymour M. Hersh
Vol 41 Issue 02

55,892 page views 



What Our Readers Say

‘The articles had a different subject matter and flavor than ones I read in 
American periodicals. And frankly, I liked the book ads a lot as well.’

‘Excellent content. No irrelevant advertising.’

‘The consistent amount of well written and varied articles as well as book reviews. 
The wealth of advertising that has introduced me to a whole new set of publishers 
and events.’

‘Beautiful unexplored topics. Long-form content. So much out there to teach me.  
Even the ads are so gorgeous.’

‘An essential feature of academic life; some beautifully written pieces; an engaging  
community which takes books and art seriously.’

Reference: Feefo Feedback September 2019


